


Financial information.
Product price.

Channels of 
communication

Who are we?





“We believe in the safety and needs of our 
customers”



Our Product





Rent
Labour
Utilities

Titanium
Electrical 
components
Shipment



Fixed costs Cost (€)

Labour 124,800

Rent 7,200

Utilities 1,800

Total 133,800



Variable costs Cost (€)

Titanium 0,12

Electrical components 18

Total 18,12



How much do we profit?

Fixed costs Production cost Total

133,000 54,000 187,000

Estimated product price Unit production goal Earnings before costs

70 3000 210000

Total costs Earnings before costs Profit

187,000 210000 23,000



Our customers pay for quality.
They will currently be paying 70 euros.
Free app







ALL AGES

+3  y/o

WHY? If younger, our customers 
could be at risk, because of their 

youth.



50%50% 3+

0-3

FUTURE PROJECT. Launch a line of bracelets for 
babies, to enhance their safety and instantly 
connect their health information to the parent’s 
phones



Social media gives us a voice and 
generates us offers with possible 
investors

Social media reflects upon a 
company’s perseverance and 

determination

It gives us the opportunity to promote 
ourselves globally and increase our 

sales internationally



Connection with our target 
market

Product+information
News + competitors+ 

environment

In Asfaleia we have chosen the following social media platforms because each one focuses on an 
important aspect we want to develop:

@asfaleia_brand



Benefits in a long-term view, reaching 
millions of customers worldwide

Increase in brand recognition

Social interaction between 
businesses and customers is a 

increases sales and improves brand 
loyalty



30%

→ Magazine
→ Out of home” ads, 

billboards papers

70%

→ Digital publications 

→ Programmatic advertising, 

→ Social media





Instagram profile 
creation

Creation of 
Asfaleia

Creation of our design and 
regular posts on Instagram

Development of 
Asfaleia

Start production and 
increase sales 



Target audience: 
older teenagers and 
adults

Target audience: 
young teenagers





Any questions?


